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The purpose of this study is to prove that women can play an active role in the maritime industry as a
distinet entity from men, with "the diversity of masculinity” as the keyword, and to realize a genuine gender
equality in the maritime industry. This study analyzes the relationship between "seafaring" and
"masculinity” by using the diversity ideology as a foothold and demonstrates that it is possible to dispel the
stereotype that "seafarers should be men." And finally, this study prove that it is possible for women to exist
as seafarers by utilizing women’s distinct masculinity and identity.

Although it has been a long time since the maritime industry has aimed to achieve gender equality in
Japan, the number of women seafarers in Japan still does not reach 10% of the total. It became evident in
my previous studies that very few shipping companies take a proactive stance toward hiring women. The
reason for this is that there are so many shipping companies that do not recognize the value in hiring
women due to the entrenched ideology that "seafarers should be men,” in addition to the physical aspects of
the problem, such as "problems with onboard facilities" and "high turnover rate of women." While the
modern maritime industry has not an extreme sexism or disdain for women, the stereotype that "seafarers
should be men" steadfastly remains. Ideology is not a problem that can be solved with funds, such as
renovation of shipboard facilities, but requires a fundamental change in consciousness. Namely, it is not
enough to simply call for gender equality, but it is necessary to analyze the nature of the seafarer's
profession in order to achieve gender equality in the seafarer's industry. This study focuses on the diversity
of masculinities and analyzes the correlation between seafaring and masculinity. Masculinity studies have
pointed out that masculinity is not a fixed trait of males, but that diverse masculinities coexist within a
culture, such as female masculinity and hermaphroditism, and that "masculinity and femininity" are
socially constructed. “Diversity of masculinity” can be key word in this study. In order to achieve gender
equality in the maritime industry, this study argues what kind of "masculinity” is unique to women, and
what kind of "female seafarers" embody this "masculinity," rather than women imitating men or becoming
merely "masculinized" in the seafarer industry.
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